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Abstract

The purpose of this research was to the study the satisfaction using of
electronic commerce prototype for nungtalung, phattalung province. The sample group
used the specific selection method, consisting of a group of 5 executives and officers
and 45 people, a total of 50 people. The data were collected by using questionnaires.
The data analysis using statistical methods. The statistics used are Frequency distribution,
percentage, mean, standard deviation. The research results: The prototype of electronic
commerce system there are usage systems divided into 2 parts, namely the storefront
system for customer groups and the back system for the supplier group. The satisfaction
of users of electronic commerce prototype systems for nungtalung, phattalung province
found that. The users of the prototype of the electronic commerce system had
satisfaction in overall is at a high level, whit an average value of 4.04. When considering
in each aspect, it is found that the content is at a high level, with an average value of
4.05 and the website design and formatting is at a high level, with an average of 4.03.The
prototype of the electronic commerce system can be used practically and increase
distribution channels to meet the needs.

Keywords: Satisfaction, Prototype, Electronic Commerce
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